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A Message from the
Executive Officer
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Happy March,

Wow already windy season here for us.  I hope 2022 is going
better for everyone. And is you missed the luncheon in Febru-
ary you missed out on some very informative information from
Jim Klump with Main Gate United. He updated us on some the
on going missions with Holloman AFB. So please plan to attend
our next meeting in April. 

In the coming months I am going to be working on getting
some committees going, I am looking to have a membership
committee, fundraising committee and an events committee.
If you would be interested in chairing or being on any of these
committees let me know. I really want to get more people in-
volved and I think this can be a great way.

Make sure you are reading the emails I send out it can keep you
up to date with what is going on in the association also with
state and national. For instance recently I have been forwarding
the updates from state on the happenings going on in Santa Fe
right now. 

As always any questions or
concerns please reach out
at 575-491-2901 or bcao-
calamo@gmail.com.

Thank you,

Mandy Curry 
Executive Officer
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Our Next

Membership Luncheon Meeting

will be on Tuesday, April 19, 2022

at 11:30 AM at

THE 19TH HOLE at the

DESERT LAKES GOLF COURSE...C�e jƣn us!
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Local Legislative Contact Information
CITY COMMISSIONERS
District 1 Mayor-Pro-Tem Nick Paul
(805) 728-5715  •  npaul@ci.alamogordo.nm.us

District 2 Stephen Burnett
(575) 491-4203  •  sburnett@ci.alamogordo.nm.us

District 3 Vacant

District 4 Josh Rardin
(575) 434-0720  •  jrardin@ci.alamogordo.nm.us

District 5 Sharon McDonald
(575) 446-9910  •  smcdonald@ci.alamogordo.nm.us

District 6 Dusty Wright
(505) 430-3395  •  dwright@ci.alamogordo.nm.us

Mayor at Large Susan L. Payne, Mayor
(575) 214-0024  •  spayne@ci.alamogordo.nm.us

STATE OFFICIALS
District 32 Senator  Cliff R. Pirtle
(575) 626-7046 • cliff.pirtle@nmlegis.gov
District 33 Senator  Bill Burt
(575) 434-1414 • bill.burt@nmlegis.gov
District 34 Senator Ron Griggs
Cell: (575) 439-1331 • ron.griggs@nmlegis.gov
District 51 Representative  Rachel A. Black
Capital Phone: (505) 986-4467 •Cell: (575) 491-1227
rachael.black@nmlegis.gov
District 56 Representative  Zachary Cook
Cell: (575) 937-7644 • zachjcook@gmail.com
District 53 Representative  Willie A. Madrid
Capital Phone: (505) 986-4436 •Cell: (916) 204-9056
willie.madrid@nmlegis.gov
District 54 Representative  Jim Townsend
Cell: (575) 703-0153 • townsend@pvtn.net

COUNTY COMMISSIONERS
District 1 Gerald Matherly
Office: (575) 437-7427
Cell: (575) 491-4836
gmatherly@co.otero.nm.us

District 2   Couy Griffin
Office: (575) 437-7427
Cell: (575) 491-3359
cgriffin@co.otero.nm.us

District 3 Vickie Marquardt
Office: (575) 437-7427
Cell: (575) 415-5782
vmarquardt@co.otero.nm.us

BCAOC 2020 Board Members and Officers

Executive Board of Directors:
President: Neil Stone, Stone Electric & Power

President Elect: Tom Eldred, Bourboun Plumbing 

Past President: Ryan McGinnis, Classic Builders, Inc.

Associate Vice President: Rick McCracken, Morrison Supply Company

Secretary/Treasurer: Mandy Curry, Executive Accounting, LLC

Builder’s Trust Representative: McChristie Curry, White Sands Construction, Inc.

Associate Directors:
Jeri Melton, Roy’s Welding

Jimmy Deer, Pioneer Abstract & Title Co. of Alamogordo, Inc. 

Lee Ann Bain, First National Bank

Abe Moore, Darnold Plumbing

Builder Directors
Ken McGinnis, Classic Builders, Inc.

Mike Drunzer, Drunzer Construction, Inc.

Harris Blankenship, National Construction, Inc. 

Gerald Matherly, Highlander Construction

Catlin Curry, White Sands Construction

Dusty Wright, General Hydronics

Advisory Committee:
Randy Rabon, Mesa Verde Enterprises, Inc.

Allen Gorby, Jack Wayte Construction Company, Inc.

Doug Nelson, Tool Box, LLC

Sylvia Tillbrook, Otero County Administration

G.B. Oliver, Alamogordo Chamber of Commerce

Jake Boles, USA Insurance

Josh Rardin, Rardin’s Contruction

The Building Contractors Association of Otero County is a nonprofit volun-

tary trade association affiliated with the New Mexico Home Builders Asso-

ciation and the National Association of Home Builders. The association seeks

to represent and serve the diversified needs of its members who consist of

large, small volume and custom home builders, developers, and remodelers,

as well as industry-related suppliers, subcontractors, & professionals. 

As the voice of the housing industry in Otero County, the association’s pri-

mary mission is to represent those involved in and served by the building

industry in our region, and all those in pursuit of the American Dream.

This will be accomplished by spearheading a combined effort of all

industry-related groups in addressing the quality of life in the community. 

The Building Contractors Association of Otero County will work to achieve

the following goals: 

• Educate our membership, our industry and the public

• Actively participate in legislative & regulatory affairs

• Provide the forums that encourage quality construction and

innovative  products. 

We responsibly serve our community by being the positive influence on the

building industry.



January New Home Sales Lower but Still Solid as

Interest Rates Rise
Feb 24, 2022

New home sales declined in January on rising interest rates but
still posted a steady reading as demand remains strong.

Sales of newly built, single-family homes in January fell 4.5% to

an 801,000 seasonally adjusted annual rate from a sharp upwardly
revised reading in December, according to newly released data by
the U.S. Department of Housing and Urban Development and the
U.S. Census Bureau.

“Demand is strong given a lack of existing home inventory,” said
Jerry Konter, chairman of the National Association of Home
Builders (NAHB) and a builder and developer from Savannah, Ga.
“Builders are grappling with supply-chain issues that are extending
construction times and increasing costs. Policymakers need to
focus on alleviating production bottlenecks, particularly as it re-
lates to lumber and other building materials.”

“New home prices continue to rise as the cost of materials in-
creases,” said NAHB Chief Economist Robert Dietz. “Higher mort-
gage rates will slow home buying demand over the course of
2022, and the Russia-Ukraine crisis will add short-term volatility
to the bond market.”

A new home sale occurs when a sales contract is signed or a de-
posit is accepted. The home can be in any stage of construction:
not yet started, under construction or completed. In addition to
adjusting for seasonal effects, the January reading of 801,000 units
is the number of homes that would sell if this pace continued for
the next 12 months.

New single-family home inventory was up 34.4% over last year,
rising to a 6.1 months’ supply, with 406,000 available for sale. How-
ever, just 37,000 of those are completed and ready to occupy.

The median sales price rose to $423,300 in January from $395,500
in December, and is up more than 13% compared to a year ago,
due primarily to higher development costs, including materials.

Regionally, new home sales fell in three regions, down 10.7% in the
Northeast, 3.7% in the Midwest and 7.4% in the South. New home
sales were up 1.2% in the West.
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BCAOC Executive Board
Rick McCracken, Associate Vice President
Office (575) 437-5620
rmccracken@morsco.com

Mandy Curry, Secretary/Treasurer
Office (575) 443-8400     
mgray@tularosa.net

McChristie Curry, Builders Trust Representative
Office (575) 437-7816
mcchristie@whitesandsconstruction.com

Jon Gutierrez, Past President (2020)
Office (575) 437-6011
jon.cobleconstructors@tularosa.net

Neil Stone, President
Office (575) 437-1822     
stoneelectric@live.com

Tom Eldred, President Elect
Office (575) 430-9815     
bourbounplumbingco@hotmail.com
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Housing Affordability Will Remain a Significant

Challenge in 2022
Feb 08, 2022 – Low existing home inventory and strong buyer de-
mand will keep housing moving forward in 2022 even as builders
continue to grapple with ongoing building material production
bottlenecks and labor shortages that will limit the pace of con-
struction and keep upward pressure on home prices, according
to economists who spoke at the International Builders’ Show in
Orlando, Fla. in February.

“Building material costs are up 21% compared to a year ago,” said
NAHB Chief Economist Robert Dietz. “Their price and availability,
along with persistent supply chain bottlenecks, remains the most
urgent challenge for builders as they seek to boost production
to meet rising demand.”

Meanwhile, builders are contending with persistent labor short-
ages, with the government reporting more than 300,000 job
openings in the construction industry in December. NAHB esti-
mates that the residential construction sector will need to add
740,000 workers a year just to keep pace with the industry’s
growth, retirements and departures.
On the interest rate front, in ation is running well above the Fed-
eral Reserve’s 2%target rate and the Fed has signaled it will begin

tightening monetary policy in March, generating upward pressure
on mortgage rates. NAHB anticipates the Fed will conduct four
25 basis point federal funds rate increases in 2022 and that the
average 30-year xed rate mortgage will top 4% by the end of
2022.

“Higher mortgage rates combined with rising construction costs
and a lack of construction workers will increase affordability
headwinds in the year ahead,” said Dietz.

The Forecast
Given these market challenges, NAHB is anticipating modest sin-
gle-family construction growth in the year ahead. Single-family
starts are expected to increase 1.0% in 2022 to 1.13 million units
and edge 1% lower in 2023 to a 1.12 million rate. “While single-fam-
ily growth slows in 2022 and 2023 and returns to a long-term
trend, production will still be 26% higher than in 2019,” Dietz said.

Multifamily starts, fueled by low vacancies and rising rents, are
anticipated to rise 6.3% from 2021 to about 496,000 units.

Boosted by stronger multifamily growth, overall housing produc-
tion is expected to rise 2.5% this year to a 1.63 million annual pace.

Continued on Page 7
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LUNCHEON DATES
Nineteenth Hole Golf Course – 11:30 a.m.
04/19/22,  06/21/22,  08/16/22  10/18/22

BCAOC BOARD OF DIRECTORS MEETINGS
Morrison Sjupply – 10:30 a.m. 
04/12/22,  06/14/22,  08/09/22,  10/11/22
Rick McCracken

SHRIMP BOIL
Mesa Verde Ranch – Date to be Announced

BCAOC GOLF TOURNAMENT
Desert Lakes Golf Course – Date to be Announced

MEMBER APPRECIATION DAY
Mesa Verde Ranch – Date to be Announced

ANNUAL MEETING / CHRISTMAS PARTY
Elks Lodge Ballroom – To Be Announced

Your participation in any or all of the above
would be greatly appreciated!

Save the Date



Sales of new single-family homes are projected to total 830,000
in 2022, up 9.3%from last year.

Meanwhile, residential remodeling activity is expected to increase
6% in 2022 following a growth rate of 10% in 2021 as people con-
tinue to use their home for more purposes such as o ces, schools
and gyms. The surge in home equity has enabled more home
owners to nance remodeling projects that meet their needs.

Build Where the Buyers Are
Noting that new homes are needed where the population growth
is highest, Frank Nothaft, chief economist at CoreLogic, said the
states that registered the highest net population growth between
2020 and 2021 were Texas, Florida, North Carolina, Arizona and
Georgia. The states with the highest net growth rate on percent-
age basis were Idaho, Utah, Montana, Arizona and South Carolina.

“Population growth in the South and Mountain West will drive
new-home demand,” said Nothaft. “Texas and Florida top the list
and are the only two states to register a six- gure gain in popula-
tion growth between 2020 and 2021, at 310,000 and 211,000, re-
spectively. The top ve metro markets in terms of new home
sales during this period were Dallas, Houston, Atlanta, Phoenix
and Austin.”

Between 2021 and 2030, Nothaft said the largest population
growth is forecast in the Mountain West, Southeast and Texas.

For the critical entry-level and rst-time home buyer market,
Nothaft said that the states with the highest increase in popula-
tion by 2030 for those between 20-to-29 years of age will be
Idaho (15%), Utah (10%), Florida (9%), Arizona (8%), and Texas (8%).

Healing Supply Chains
While building material prices have risen sharply over the past

year, David Berson, senior vice president and chief economist at
Nationwide Insurance, said that Improving supply conditions
should combine with solid job and income gains to propel growth
forward at a strong pace over the middle of the year.

“As supply chains heal, Inflation should decelerate, but is likely to
remain above-trend into 2023 as prior expansionary monetary
policy continues to push services prices upward,” Berson said in
his Monthly Economic Dashboard released on Jan. 28. “Fed tight-
ening will eventually slow growth, but not until next year and be-
yond.”

Berson noted that home prices continue to rise at very high rates,
with the S&P CoreLogic Case-Shiller U.S. National Home Price
Index posting an 18.8% annual gain in November 2021.

“Strong demand, lack of supply and rising production costs are
all acting to push house prices up at unsustainable rates,” he said.
“Rapid gains in prices and rents last year suggest that OER (owner’s
equivalent rent, which measures how much more money a prop-
erty owner would have to pay in rent to be equivalent to their
cost of ownership) will climb this year – keeping the CPI from
falling back to pre-Covid rates.”

How High Will Home Prices Rise in 2022?
While home prices averaged a record rate close to 19% in 2021,
the economists differed on how high home price appreciation is
headed in 2022.

“We expect the next 12 months that home prices will rise about
3.5%,” said Nothaft. “Demand should moderate because of af-
fordability concerns – prices are up and mortgage rates are up.”

“The fact that home prices were up nearly 20% this year shows
how much demand there is,” said Berson. “There will be excess
demand for housing, at least for now, and we think home prices
will rise between 9-10% this year, which would be half the pace
of last year.”

Dietz said that NAHB’s forecast is for home prices to rise about
5% in 2022.
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 Commercial Sign Art

 Scenic Homes

 RD Blankenship Dirt Work

 LeFevre Masonry

 American Home Solutions

 B&T Glass

 Highlander Constructon Inc.

Membership Renewals

Housing Affordability... Continued from Page 9



Remodeling Demand Remained Strong in 2021

Despite Supply Chain Problems
Feb 08, 2022

The remodeling industry saw strong demand throughout 2021 de-
spite supply chain problems and rising costs, according to experts
at a press conference hosted by the National Association of
Home Builders (NAHB) Remodelers at the NAHB International
Builders’ Show (IBS) in Orlando.

The NAHB/Royal Building Products Remodeling Market Index
(RMI) showed continued year-over-year improvement in remod-
elers’ sentiment, with index levels at well above break-even point
of 50.

“Higher home equity and historically low interest rates provided
resources for home owners to improve their existing homes, help-
ing to support the high demand for remodeling projects,” said
NAHB Assistant Vice President for Surveys and Housing Policy
Research Paul Emrath.

Lumber prices continued to move higher — up 218% in the past
five months to $1,238 per thousand board feet. Over the past 12
months, according to the Producer Price Index from the U.S. Bu-
reau of labor Statistics, gypsum prices increased 21%.

Another issue impacting the remodeling industry is the lack of

skilled labor, which leads to delays in completing remodeling proj-
ects. There were 345,000 open construction positions in Novem-
ber 2021, noted Emrath.

“Despite delays and higher costs due to supply chain problems,
demand for remodeling remains high,” said Emrath. “Looking
ahead, we expect to see continued growth in the remodeling
market in 2022 and 2023, although not as strong as 2021.”

Steve Cunningham, CAPS, CGP, 2021 NAHB Remodelers Chair and
president of Cunningham Contracting Inc. in Williamsburg, Va.,
said that not only is a lack of labor an issue, but so are material
shortages. For example, he has seen a 6-month wait for cabinets
to be delivered.

Discussing popular projects during the COVID pandemic, Cun-
ningham said that “he expects that outdoor spaces, home offices
and flex spaces will continue in the years to come, and the next
wave of projects will include multi-generational living.”

Matthew “Matt” Emmons, CGR, president of Emmons Construc-
tion LLC in Jenks, Okla., said he has seen “a steady flow of work in
all aspects of our industry.” He said that “every sub, vendor and
supplier is as busy as they've ever been. I think the concern mov-
ing forward is timing for completion and keeping quality at a pre-
mium during all the chaos of supply chain issues and labor
shortages.”

ABOUT NAHB: The National Association of Home Builders is a
Washington-based trade association representing more than
140,000 members involved in home building, remodeling, multi-
family construction, property management, subcontracting, de-
sign, housing finance, building product manufacturing and other
aspects of residential and light commercial construction. NAHB
is affiliated with 700 state and local home builders associations
around the country. NAHB's builder members will construct
about 80% of the new housing units projected for this year.
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Single-Family, Multifamily Growth Solid but Trended

in Opposite Directions in Last Half of 2021
March 1, 2022

New  indings from the NAHB Home Building Geography Index
(HBGI) show that the rate of year-over-year single-family growth
in all small and large metro urban, suburban and rural regional sub-
markets peaked in the second quarter of 2021. While that expan-
sion has cooled somewhat, growth rates in all markets remained
in double-digits in the  inal quarter of 2021. In contrast, multifam-
ily growth in all of these markets has been surging since the sec-
ond quarter as some housing demand returned back to higher
density markets.

“As the economy reopened in most parts of the nation during
the latter part of 2021, solid home building activity occurred in
all regional submarkets,” said NAHB Chief Economist Robert
Dietz. “Multifamily production posted strong gains in all regional
markets as the demand for apartments increased. Meanwhile,
supply-side constraints that include ongoing labor shortages and
a lack of key housing products that include garage doors, appli-
ances and windows has delayed single-family construction times
across the nation and put upward pressure on home prices.”

“The lack of resale inventory in markets across the country has
sustained demand for single-family and multifamily construction
in almost all areas,” said NAHB Chairman Jerry Konter. “Higher

construction costs, particularly for lumber and OSB, along with a
limited availability of building materials, is making it more dif icult
for builders to meet market demand. Policymakers must work to
alleviate supply chain bottlenecks that are aggravating the housing
affordability crisis.”

And while growth rates for single-family and multifamily produc-
tion remained solid in the second half of 2021, Dietz cited key fac-
tors why production activity for these types of housing were
trending in opposite directions.

“Single-family home building activity surged in the wake of the
Covid crisis, as interest rates fell and prospective home buyers
sought more space,” said Dietz. “The rebound for multifamily
construction lagged somewhat as housing demand had shifted
to lower density markets. As some of that demand returns, a re-
bound for apartment building has occurred.”

The HBGI is a quarterly measurement of building conditions
across the country and uses county-level information about sin-
gle- and multifamily permits to gauge housing construction
growth in various urban and rural geographies.

Continued on Page 10
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Key  indings from the fourth quarter HBGI show that four-quarter
moving average single-family growth rates in:
• Large metro core counties fell from 26.3% in the second quarter

to 13.0% in the fourth quarter;
• Large metro suburban counties fell from 31.6% in the second quar-

ter to 13.2% in the fourth quarter;
• Small metro core counties fell from 27.7% in the second quarter

to 16.7% in the fourth quarter; and
• Small metro outlying counties fell from 31.8% in the second quar-

ter to 20.3% in the fourth quarter.

The fourth quarter HBGI  inds that 51.1% of single-family home
building occurred within large metropolitan statistical areas (MSAs),
38.4% in small MSAs, and 10.5% in rural markets and small towns.

As the economy more fully reopened in the wake of the Covid cri-
sis, the geography of multifamily housing demand shifted with a

greater concentration in high density markets. While multifamily
production also increased in rural areas, growth rates were partic-
ularly notable in large metro markets, where the largest share of
apartment construction typically occurs. The HBGI shows that:
• Large metro core counties rose from 1.2% in the second quarter

to 21.8% in the fourth quarter;
• Large metro suburban counties increased from 4.1% in the second

quarter to 21.8% in the fourth quarter;
• Small metro core counties increased from 16.0% in the second

quarter to 34.9% in the fourth quarter; and
• Small metro outlying counties jumped from 23.7% in the second

quarter to 70.4% in the fourth quarter.

The fourth quarter HBGI  inds that 66.5% of multifamily develop-
ment occurred within large metropolitan statistical areas (MSAs),
27.4% in small MSAs, and 6.1% in rural markets and small towns.

For more information about the HBGI, visit www.nahb.org.

Single-Family, Multifamily Growth... Continued from Page 9

www.nahb.org
mailto:bcaocalamo@gmail.com
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NAHB Identifies Top Features and Design Trends

Across Generations for 2022
Feb 08, 2022

Home buyer preferences have continued to reverse trends in
home building as builders work to respond to new interests in
the wake of COVID-19. Increased desire for bigger homes, subur-
ban locations and more outdoor amenities are driving new home
design, resulting in a rise in the average size of a new home to
2,524 square feet, and the percentage of new homes with 4+ bed-
rooms and 3+ full bathrooms to 46% and 34%, respectively.

These interests vary across generations and are primarily driven
by millennials and Gen Xers—36% and 34%, respectively, of whom
noted their housing preferences have changed because of the
pandemic. In addition to a desire for more space and more bed-
rooms, millennials and Gen Xers are also looking for homes with
modern or contemporary exteriors that are designed for multiple
generations. Other changes include an interest in exercise rooms
and home offices, as well as designated bike lanes in their com-
munities.

“With this data, you immediately see that younger buyers have
been impacted by the pandemic more than older generations,”
said National Association of Home Builders (NAHB) Assistant Vice
President of Survey Research Rose Quint at a press conference
held during the NAHB International Builders’ Show in Orlando.

Only 18% of baby boomers, on the other hand, noted a change
in their preferences. Baby boomers are interested in smaller
homes on smaller lots, preferably in the suburbs. They also have
an eye toward energy e ciency; top features unique to this gen-
eration include energy-e cient lighting, and ENERGY STAR appli-
ances and whole home certi cation.

Quint attributed the greater interest in energy-e cient features
to prior homeownership. “Boomers have likely owned a home
before, and understand the costs of heating and cooling a home,”
she noted.

Certain home features do resonate with all generations, however.
The top five are:

• Laundry rooms

• Exterior lighting

• Ceiling fans

• Patios

• Walk-in pantries

The percentage of single-family homes with patios has risen to
63% as more emphasis has been placed in outdoor living in recent
years. Home buyers across generations have also noted interest
in exterior living, with millennials indicating a speci c interest in
front porches as well.

“I love the fact that styles are cyclical, and that front porches are
becoming popular again,” shared Allison Paul, principal at Lessard
Design. “People want to be outdoors.”

Paul highlighted numerous examples of popular features and the
variety of ways builders can integrate these features into their
homes. Whether it’s an open kitchen with a kitchen island as a
central focus, an elaborate home o ce that doubles as a hobby
space, or simply a corner niche for basic exercise equipment to
create a makeshift home gym, there are lots of creative ways to
enhance homes to meet buyers’ growing preferences.

“I think we can create communities that have a really good mix
of larger single-family homes, smaller single-family homes and de-
tached living at a variety of price points,” Paul suggested to meet
these varying interests. “It creates a mixed density with the com-
munity amenities they’re looking for, like walking trails.”

Additional information on home buyer trends can be found in
NAHB’s What Home Buyers Really Want. 

https://www.builderbooks.com/what-home-buyers-really-want--2019-edition-products-9780867187724.php


February 23, 2022 

To: National Area Chairs, State Representatives, State
and Local HBA Presidents, HBA Executive Officers,
Senior Life Delegates, Life Delegates, and Spikes

From: Public Affairs Committee Chairman Dan Mitchell
Membership Committee Chairman Kenneth Estes

Building Materials Prices Rise Again in January 
Prices of goods used in residential construction (except energy) climbed 3.6% in January, according to the latest Producer Price Index
(PPI) report from the Bureau of Labor Statistics. The index was led higher by a 25.4% jump in softwood lumber prices and 9% price
increases for indoor and outdoor paint. Building materials prices have risen 28.7% since January 2020.

IBS 2022 Enjoys Strong Turnout in Orlando 
More than 45,000 home building professionals filled the exhibit halls of the Orange County Convention Center in Orlando as the
National Association of Home Builders hosted the NAHB International Builders’ Show® (IBS) Feb. 8-10. IBS and the Kitchen & Bath In-
dustry Show (KBIS) once again combined for the annual Design & Construction Week® (DCW), which drew more than 70,000 attendees.
DCW was one of the largest trade shows in the United States since the COVID-19 pandemic began. Next year, DCW will return to Las
Vegas Jan. 31-Feb. 2, 2023.

NAHB, Boys and Girls Clubs Announce Partnership 
NAHB’s new agreement with the Boys & Girls Clubs of America, announced at a press conference during IBS 2022 in Orlando, will in-
troduce more of America’s youth to the potential of a career in residential construction. NAHB and Boys & Girls Clubs will connect
young people to individuals in the industry, providing them with work-based learning activities and access to essential skills devel-
opment programs to further their career exploration.

87 Million Households Priced Out of Median-Priced Home 
Rising home prices and interest rates are taking a toll on housing affordability, with 87.5 million households — or roughly 69% of all
U.S. households — unable to afford a new median priced home. In other words, seven out of 10 households lack the income to
qualify for a mortgage under standard underwriting criteria. The data comes from NAHB’s recently released 2022 priced-out estimates,
which further show that if the median new home price goes up by $1,000, an additional 117,932 households would be priced out of
the market. Read the full study. 
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https://eyeonhousing.org/2022/02/led-by-lumber-and-paint-building-materials-prices-jump-in-january/
https://www.buildersshow.com/
https://nahbnow.com/2022/02/nahb-boys-girls-clubs-of-america-team-up-to-promote-skilled-trades/
https://eyeonhousing.org/2022/02/nahb-2022-priced-out-estimates/
https://www.nahb.org/-/media/05E9E223D0514B56B56F798CAA9EBB34.ashx


Member Advantage at a Glance www.nahb.org/savings 

 

Version 8.3.2018 

 
 

Amazon Business - Create an Amazon Business account and gain access to the NAHB Amazon store which offers recommended products 
tailored to your industry’s needs while unlocking additional business savings. Sign up here, www.amazon.com/NAHB  

Capital One Spark Business Card -With the Spark® Cash credit card, you’ll earn unlimited 2% cash back on every purchase—plus, there is 
no annual fee to use your card. Click here to learn more: https://captl1.co/NAHB 

Kabbage® created a new way to provide flexible access to small business financing. They use an online application to provide a quick 
decision. www.Kabbage.com/nahb has provided access to over $5 billion in funding.” 

Houzz –Free access to the concierge service, instant approval into the Houzz Trade Program giving trade-only discounts up to 50% off, plus 
special discounts on local advertising. Visit www.houzz.com/NAHBmembers 

FCA US LLC - A $500 cash allowance for members, employees and household family members. This offer is good toward many new 
models in the Chrysler, Dodge, Jeep®, Ram or FIAT® vehicle lineup and is stackable with most current local or national incentives. Visit 
www.nahb.org/fca to learn more. 
 
Lowe’s - Visit www.LowesForPros.com/NAHB or call 877-435-2440 and register to save 2% on your Lowe’s Accounts Receivable (LAR) 
or Lowe’s Business Accounts (LBA) purchases and free delivery on purchases over $500. Save an additional 5% every day at the store 
when you mention the 5% at time of purchase and when using your LAR or LBA. 
 
General Motors – General Motors is proud to offer NAHB Members a Private Offer of up to $1,000 on your next Chevrolet, Buick and GMC 
vehicle. Visit www.nahb.org/gm to learn more.  

UPS Savings Program & YRC Freight - UPS discounts of up to 36% on a broad portfolio of shipping services. Savings of at least 70% 
on less-than-truckload shipments 150 lbs. or more with UPS Freight and YRC Freight. Visit www.1800members.com/NAHB or call 1-
800-MEMBERS (800-636-2377) for more information. 
 
GEICO - Exclusive NAHB discounts for members on auto insurance. Visit www.geico.com/disc/nahb or call 800-368-2734. Mention 
NAHB for auto, homeowners, and commercial auto quotes. 
 
2-10 Home Buyers Warranty - Visit www.2-10.com/NAHB or call 855-280-1328 to receive exclusive access to discounts on select 
products, including the Builder Backed Service Program and the systems and appliances warranty. 
 
TSYS - Payment solutions with average savings of 16% per year. Web/mobile tools, credit card and eCheck processing and more. Free 
"Savings Analysis" call 800-613-0148 or visit www.tsysassociation.com/NAHB. 
 
Dell - Up to 30% off on all Dell computers. Call 800-757-8442 and Mention NAHB or visit www.dell.com/nahb. 
 
ConstructionJobs.com - NAHB offers a recruitment tool to all NAHB members in their search for new employees. NAHB members enjoy a 
20% discount off standard rates. Visit: https://www.nahb.org/en/members/member-discounts/archived-webpages/nahb-career-center.aspx to 
connect with top talent and top employers in the construction industry today.  

Hertz - Up to 20% off on rental cars and FREE Gold Plus Rewards membership. Visit  www.hertz.com/nahb, or call 800-654-2200 and 
use CDP# 51046. 
 
Avis - Up to 25% off car rental base rates and FREE Avis Preferred Service membership at www.avis.com/nahb, or call 800-331-1212 
and use AWD code G572900. 
 
Budget - Up to 25% off car rental base rates and FREE Budget Fastbreak at www.budget.com/nahb, or call 800-283-4387 and use 
BCD code Z536900. 
 
Office Depot - Office Depot – Save up to 80% in-store or online. Free shipping on orders of $50 or more. Visit 
www.officediscounts.org/NAHB or call Jeremy Kirkland for assistance with your business account; 855-337-6811 Ext. 2897 

Omaha Steaks - Save 10%, in addition to any online specials. www.OSincentives.com/promo/nahb 
 
FTD - 20% off floral arrangements and gifts at www.ftd.com/nahb or call 800-SEND-FTD use code 17421. 

http://www.amazon.com/NAHB
https://urldefense.proofpoint.com/v2/url?u=https-3A__captl1.co_NAHB&d=DwMGaQ&c=hCLxfJq9j_r9eaDl3ZiMkA&r=_joLH8SPdrlHRJ6ez7HBhA&m=1TG5U_RREGevPiihlkw0_hg8Zb3sis3DIfY0aZzD3Fo&s=ROpQV3ZPCFN9DayUDbTphrua2YDiRdsizDML21sjmMw&e=
http://www.kabbage.com/nahb
http://www.houzz.com/NAHBmembers
http://www.nahb.org/fca
http://www.lowesforpros.com/NAHB
http://www.nahb.org/gm
http://www.1800members.com/NAHB
http://www.geico.com/disc/nahb
http://www.2-10.com/NAHB
http://www.tsysassociation.com/NAHB
http://www.dell.com/nahb
https://urldefense.proofpoint.com/v2/url?u=http-3A__ConstructionJobs.com&d=DwQFAg&c=hCLxfJq9j_r9eaDl3ZiMkA&r=_joLH8SPdrlHRJ6ez7HBhA&m=vdRcOjLsPIEnDHuxm6RQP4HQixp8XolFtQUwVwrIs2I&s=5CWJhzRrsGVOkOP-zsUJwPfleursj0sp3lDTKoTjmD0&e=
https://www.nahb.org/en/members/member-discounts/archived-webpages/nahb-career-center.aspx
http://www.hertz.com/nahb
http://www.avis.com/nahb
http://www.budget.com/nahb
https://urldefense.proofpoint.com/v2/url?u=http-3A__www.officediscounts.org_NAHB&d=DwMGaQ&c=hCLxfJq9j_r9eaDl3ZiMkA&r=_joLH8SPdrlHRJ6ez7HBhA&m=oJwZUE8lOxHSaDWlKcidZJaWIGNAfmD5VTqipZ6upqY&s=GbOkh0TBQRgsvyTMLfwdo_EGYH9A_H0gqh84GZ5UgzY&e=
http://www.osincentives.com/promo/nahb
http://www.ftd.com/nahb
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